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Description: In this undergraduate seminar we will use the information campaign that

accompanied the Marshall Plan in four European countries (Germany, Britain, France,

and Italy) to explore critical historical and theoretical questions central to the field of

communications. Using primary sources that I have collected in archives in France,

Germany, Britain, and the United States (including films, scripts for radio shows,

documentation of traveling exhibitions and printed materials such as pamphlets), as well

as the published work of scholars in history, communications, and political and cultural

theory, this 30-hour undergraduate seminar will offer both an overview of my current

monograph on the Marshall Plan and an opportunity for students to do research of their

own on aspects of the information campaign in Italy. 

I. Public Relations and Democracy: An Introduction the Marshall Plan 

1) General Introduction 

In this first session I will raise questions that we will continue to explore throughout the

entire seminar. Together we will consider the perspective of practitioners (and

proponents) of communications and public relations from the period (such as Edward

Bernays) as well as political theorists (such as Jurgen Hamermas) to establish a basic

framework for discussing the opportunities and dangers associated with conducting

politics and diplomacy using the tools of the increasingly important professionals of

public relations and advertising. The goal for this opening seminar will also be to situate

the Marshall Plan information campaign historically—in relation to the long history of

foreign relations, diplomacy, and propaganda, in relation to the immediate experience of

Europeans in Hitler’s Europe and the emergent Cold War, and in relation to the

professional development of practitioners of public relations and advertising as well as

the different media which they employ. 

2) The Birth of the Marshall Plan and the Information Campaign 

In this seminar we will carefully read the full text of Secretary of State George C.

Marshall’s Speech, delivered at Harvard’s Commencement on June 5, 1947. Explaining

to Americans the grave situation of Europe, and laying the foundation for the Marshall

Plan (or the Economic Recovery Program or ERP), the speech highlights the critical

importance of restoring the confidence of Europeans, especially in the economic and

political stability of their countries, as well as of informing Americans of the situation in

Europe. Carefully reading this text, and combining it with an analysis of the bilateral

treaties setting up the Marshall Plan, we will be in a position to understand the

significance of the “two percent clause” that required that recipient nations spend two

percent of all Marshall Plan funds on national information campaigns. 

3) Overview of the Information Campaign throughout Europe 

Drawing upon all of the scholarly work to date on the Marshall Plan Era, as well as my

own primary research on the information campaign itself, this seminar will present

debates among scholars about the Marshall Plan in general and the information campaign

in particular. Here I will outline the basic aspects of the information campaign across

Europe: the personnel involved in the campaigns (Americans and Europeans), the types

of media most commonly employed in different countries, the themes and questions that

preoccupy information officers in different countries. We will also begin our close

reading of sources from the Marshall Plan Information campaign this week by analyzing

together, “Village Without Words,” a black and white film, produced in Italy, but shown

all over Europe, that offers a lyrical portrait of the rebirth of Europe made possible by the

Marshall aid. Ellwood, Rebuilding Europe.Western Europe, America, and Postwar

Reconstruction; Hogan. The Marshall Plan: America, Britain, and the Reconstruction of

W. Europe, 1947-1952; Maier, The Marshall Plan and Germany; Maier,“The Politics of

Productivity” in Katzenstein, ed. Between Power and Plenty; Milward, Reconstruction of

Western Europe, 1945-1951; Wagnleitner, Coca-colonization and the Cold War 

II. Germany 

1) Introduction to the Information campaign in Germany 

In no other country were the information officers more aware of the dangers of doing

anything that remotely resembled propaganda than in Germany. With the past abuses of

Hitler’s propaganda minister fresh in their minds, and the menacing example of the

communist propaganda emerging in East Germany, information officers working for the

Marshall Plan Ministry in Germany were keen to distinguish what they were doing as

“information” fit for a democratic nation. Together we will examine the correspondence

between American and German information officers that discusses these problems, and

consider the choices that were made. Most interestingly, we will explore the problems

and opportunities associated with different media, and in particular, the importance

information officers placed upon goods—commodities labeled with the red-white-and-

blue emblem of the ERP—as perfect and innocent “communicators” of the Marshall Plan 

2) “The Air of Freedom”: the Airlift, the Berlin Industries Fair, West
Germany as a Schaufenster on the West 

In this second seminar the class will watch and analyze two films produced by the

Marshall Plan information officers, “The Air of Freedom” and “Two Cities.” The former,

a film depicting Berlin (after the airlift) as it was getting ready for an international trade

fair, offers West Berlin in particular, and West Germany more generally as a “window”

on the west, or as the narrator tells us, a “shop window,” a Schaufenster. Juxtaposing the

message of this film (that capitalism, as practiced in the West, delivers the goods) with

the message of “Two Cities” (Eastern Dresden and Western Stuttgart), allows us to

explore the ways in which the Cold War is represented and fueled by the Marshall Plan 

3) Germany hires its own Public Relations experts 

In this final seminar on Germany we will analyze an extraordinary correspondence that I

found in the archives in Koblenz, between representatives of the German Marshall Plan

Ministry and the New York, Rockefeller-Center-based Public Relations firm, Roy

Bernard, hired to represent Germany from 1950 onward. Having considered the problem

of representing Germans and Germany within Europe, in the context of the economic

recovery, we will now look at efforts made by Germany to employ public relations

experts to represent itself more broadly in the world. All of the questions about the

opportunities and problems presented by these new experts in communications in the

practice and theory of democracy and diplomacy are raised, since there was some

(although not much) controversy over this experiment in post-war image production (as

in one issue of Der Spiegel from 1953 that we will examine).

Jarausch, K.H. and M. Geyer. “In Pursuit of Happiness: Consumption, Mass Culture, and

Consumerism.” in Shattered Past: Reconstructing German Histories; Merkl, I. Utopie

und Bedürfnis: Die Geschichte des Konsumkultur in DDR; Pence, K. “From Rations to

Fashions: The Gendered Politics of East and West German Consumption, 1945-1961,”

Ph.D., Univ. of Michigan. 

III. Britain 

1) Introduction to the Information Campaign in Britain 

Unlike in Germany, where an entirely new ministry was created to conduct the

information campaign, and where Americans were as important as Germans in producing

the films and fairs and radio shows that explained the Marshall Plan to German citizens,

in Britain the campaign was handled by the Central Office of Information, a postwar re-

invention of the ministry that had been conducting propaganda on behalf of the British

government throughout World War II. Here, more than anywhere else, we have the

government strongly favoring the use of information to democratic ends—to social

democratic ends, for it was the socialist Labour Government that handled the Marshall

Plan information campaign in Britain. Reading a combination of primary accounts by

influential practitioners of public relations and advertising, as well as historical

treatments such as Crofts’ Coercion or Persuasion: Propaganda in Britain after 1945 this

week’s first seminar will place Britain’s campaign within the spectrum of the American

and German debates about communication, public relations, and democracy.

Stefan Schwarzkopf, “They do it with Mirrors: Advertising and British Cold War

Consumer Politics,” Contemporary British History June 2005. 

2) On Our Way: Austerity, Fair Shares (not prosperity) for All 

In this second seminar we will focus on one exhibition—first organized in London in

1949, and then sent traveling around the country for the following year—that proffered a

particularly austere vision of economic recovery very much at odds with the spectacle of

plenty that characterized the representation of the German recovery. Reading pamphlets

produced by the Central Office of Information, and discussing the lectures and films

providing basic tutorials in political economy, we will analyze in close detail the ways in

which information officers in Britain transformed the “two percent clause” into an

opportunity to redefine postwar society and politics.

Conekin, Mort, and Waters, Moments of Modernity: Reconstructing Britain, 1945-1964;

Francis, Ideas and Politics under Labour, 1945-1951. 

3) Robinson Charley: competing narratives in a brave new world 

The final seminar on Britain will be organized around a series of seven short cartoons,

produced by Halas and Bachelor, the so-called “Walt Disney of Britain”. These cartoons

feature Robinson Charley, who is nothing other than a twentieth century incarnation of

Robinson Crusoe. From the opening film of the series, which presents “Charley” as the

quintessential Briton, and tells his story from the immediate aftermath of the Glorious

Revolution up to the present, the Charley cartoons offer a triumphant liberal narrative that

is at odds with the socialist message that we will have encountered in the previous

seminar. This gives us the opportunity to discuss some of the complicated debates about

political economy, capitalism, and democracy that were taking place all over Cold War

France and Italy 

IV. France and Italy 

While I will spend most of my time in these seminars explaining the French case, the

similarities between the French and Italian cases makes this a perfect context in which to

introduce the Italian information campaign for students interested in pursuing research on

this subject. Most importantly, from the point of view of the Americans, the appeal of

communism in both France and Italy after the war made the information campaign seem

particularly urgent and also complicated in these two contexts.

D’Attore, “Il Piano Marshall,” in Di Nolfo, Rainero and Vigezzi (eds) L’Italia e la

politica di potenza in Europa, 1945-1950; Duggan and Wagstaff (eds), Italy in the Cold

War; Ellwood, ‘From “re-education” to the selling of the Marshall Plan in Italy,’ in

Pronay and Wilson, eds., The political re-education of Germany and her allies after

World War II; Ellwood, ‘Italian modernisation and the propaganda of the Marshall Plan,’

in The art of persuasion: political communication in Italy from 1945 to the 1990s; Kuisel,

Seducing the French: the dilemma of Americanization (Berkeley, 1993); McKenzie,

Remaking France: Americanization, Public Diplomacy, and the Marshall Plan 

1) Propaganda or Information? A very fine line (but not to the
communists) 

In this first seminar we will read some of the official correspondence with information

officers in France to establish the difficult task they faced in what was conceived as

hostile terrain. For many reasons (wounded pride as much as ideology), the French were

allergic to American propaganda, and the information officers were all too aware of the

fact. Considering how they went about preparing and pursuing their campaign in view of

this will occupy our attention here. 

2) Capitalism is not at all as Marx predicted it would be! 

In this second seminar on France we will compare the 1951 traveling exhibition, “The

Real Face of the USA” to the vision propagated in the monthly, glossy “Rapports France-

Etats Unis,” distributed by information officers throughout the Marshall Plan era. Most

importantly, here the information campaign is entirely devoted to disproving Marx’s

dismal predictions for the fate of the working class in Europe, by presenting endless

examples of the prosperity of the working man in America—workers in full

supermarkets, workers in their comfortable homes, seated in front of their televisions,

workers walking to the parking lots, full of (their) cars. Reactions to what was judged to

be outright propaganda were not positive. We will end this seminar by comparing the

vision of labor, management, the state and capitalism that was presented in Marshall Plan

films in France with those that appeared in Italy. 

3) Critiques of “The American Way”: Theorizing Consumer Capitalism 

We will conclude this unit on France and Italy by looking at the critiques of consumer

capitalism that emerged in France in the 1950s and 1960s, at least in part in reaction to

the Marshall Plan information campaign and the debates that it engendered throughout

Europe. We will read excerpts from Baudrillard, Bourdieu, Barthes, and de Bord all of

whom offer a trenchant critique of the so-called democratic potential of communications

V. Assessing the Marshall Plan Information Campaign 

In this final week we will review and synthesize everything we have done, and draw

some general conclusions about this moment in the history of communications and the

Marshall Plan more generally. 

1) Political Economy: information officers on the front lines of the Cold 

What exactly is the role of the information officer (advertiser, public relations’ officer) in

post-war Europe? Have they replaced political theorists, political economists, historians?

Reviewing the case studies we have considered, can we conclude that these professionals

have been given a historically new and more powerful role? What does this mean

politically? Here we will debate all of the viewpoints we have considered all term

(including Habermas, the French critics, the enthusiastic proponents of public relations as 

2) The Enlargement of the European Union: adapting the Marshall Plan
information campaign? 

To approach the significance of the Marshall Plan’s information campaign from another

angle, I will compare and contrast that campaign with the information campaign

conducted by the European Union during the period leading up the enlargement of 2004.

There are many connections between the Marshall Plan and the EU, but I will spend the

majority of this seminar exploring both the mechanics and the message of the information

campaign connected with enlargement to engage the students in a debate about the

relationship between these two historical moments, and between the U. S. and Europe in

a way that departs from the usual debates about Americanization. The EU’s extraordinary

website makes this a stellar opportunity to invite students to research the Italian case 

3) The Marshall Plan information Campaign as a case study in the
history of Communications: Conclusions 

Module of Journalism:”A Cultural History of Capitalism: Europe, America, and the World”

Prof. Sheryl Kroen (University of Florida)

III Trimester 

Description: This graduate seminar will explore the cultural history of European and

American capitalism since the seventeenth century. While covering the basic economic

history for this whole period, the focus of this course will be on the cultural history of

capitalism, drawing upon scholarship and sources in literature, anthropology, sociology,

political theory, and cultural studies; while focusing on Europe and America, we will

always consider capitalism in a global context. 

I) European Empires, the New World and the Origins of Capitalism 

The first seminars of the course will orient the students in the early history of global

capitalism by comparing and contrasting European Empires from the sixteenth through

the eighteenth centuries as they came into contact with the New World. Here we will

work together to define capitalism in a Euro-American context. 

1) Debates about economic issues, political theory 

Themes include: moral and ethical debates about the dangers and benefits of emergent

capitalism; the foundations of liberal thought and practice.

Agnew, Worlds Apart: The Market and the Theater in Anglo-American Thought, 1550-

1750; Appleby, Economic thought and ideology in 17C England; Berg and Clifford, eds.,

Consumers and Luxury: Consumer Culture in Europe, 1650-1850; T.H. Breen, Colonial

America in an Atlantic World: A Story of Creative Interaction (NY: Pearson Longman,

2004); Brewer and Porter, eds., Consumption and the World of Goods; Cronon, Changes

in the Land: Indians, Colonists, and the Ecology of New England; John Locke, Two

Treatises Of Government (1690), especially “On Property”; C.B MacPherson, The

Political Theory of Possessive Individualism. 

2) Capitalism in this period as experienced in everyday life 

Braudel, Capitalism and Material Life, 1400-1800 

3) The Slave Trade offers a way to introduce the theme of labor and commodity

capitalism in a global context. By reading Stanley Mintz’s work on sugar, we will also

introduce a Marxist analysis and framework that we will analyze all term. Baucom and

Harms raise questions about the emergence of critical financial instruments (insurance,

credit, speculation) and the process by which cultures accommodated them.

Baucom, Specters of Capital; Drayton,“The Collaboration of Labor: Slaves, Empires, and

Globalizations in the Atlantic World, ca. 1600-1850;” Harms, The Diligent, A Voyage

Through the Worlds of the Slave Trade; Mintz, Sweetness and Power; Morgan, American

Slavery, American Freedom; Sussman, Consuming Anxieties (chapter on sugar boycotts

and anti-slavery in Britain). 

II) Eighteenth Century Innovations 

For the next seminars we will continue to probe the moral and political dilemmas posed

by emergent capitalism by reading two primary sources that are vital for the subsequent

history of capitalism in Europe and America: Daniel Defoe’s Robinson Crusoe and Adam

Smith’s The Wealth of Nations. We will read excerpts from leading political economists,

philosophes, and other literary figures who developed the new and positive understanding

of “civilization” as coterminous with capitalism, at the same time that moral and political

concerns about capitalism continued to fester. In short, we will be exploring the cultural

triumph of liberal capitalism. 

1) Heroes and Heroines for a new age 

Daniel Defoe, Robinson Crusoe; Watt, The Rise of the Novel, chapter on Defoe;

Armstrong, Desire and Domestic Fiction, chapter 2, “The Rise of the Domestic

Woman,”; Appleby, “New Cultural heroes in the early national period,” in Haskell and

Teichgraeber, The Culture of the Market. 

2) Liberal Political Economy 

Adam Smith, Wealth of Nations; Rothschild, Economic Sentiments; Hirschmann, The

Passions and the Interests; Hont and Ignatieff, Wealth and Virtue 

3) Conceiving the Commercial Republic in America 

Using a group of recent monographs on the early American republic, we will explore

how historians are rethinking American political history in light of the cultural questions

regarding capitalism that we have considered to date.

Cohen, A Calculating People; Johnson, A Shopkeepter’s Milleneum; Larson, Internal

Improvement; Stephen Mihm, A Nation of Counterfeiters; Sandage, Born Losers 

III) The Problems and Promise of Industrial Capitalism 

We will consider the material transformation of different parts of Europe and America as

they became industrialized, but the emphasis of this section will be on social, political

and cultural theories and practices that emerged in response to many of the problems and

opportunities connected to industrial capitalism. 

1) Great Exhibitions 

We will compare the Crystal Palace Exhibit of 1851 with later exhibits in Paris (1889 and

1900) and Chicago (1893) in order to explore the promise and problems of industrial

capitalism as represented by different European countries and America over time. The

prowess afforded to nations by industrialization as colonizers, and the problems and

solutions to the problems of industrialization were all put on display in these fascinating

spectacles. Auerbach, The Great Exhibition of 1851; Benjamin, The Arcades Project;

Headrick, Tools of Empire; Richards, The Commodity Culture of Victorian England

(Chapt 1 on Crystal Palace); Rodgers, Atlantic Crossings (1998), chapter on Exhibition of

1900 and the “Atlantic” Progressive Era. 

2) The Engineer Hero 

The students will read Jules Verne’s novel, The Mysterious Island. With its engineer

hero, its Robinson-Crusoe-like adventurer-colonists who settle and industrialize their

desert island within three years, this novel captures the triumphant story of industrial

capitalism that was circulating in the late nineteenth century. It also combines American

and French perspectives (the characters are Americans, but their values and ideals are

unmistakably French Third Republican). 

3) Marx’s critique 

To offer a different perspective on the same story, we will end this section by reading a

large portion of Karl Marx’s Capital, including his overview of industrial society (“The

Working Day”), but also his long tirade against capitalism and its long history (“So-

called Primitive Accumulation”). This will serve as an opportunity to reconsider the

Marxist critique of capitalism in relation to what he called Adam Smith’s “Robinson-

Crusoe-like nursery tale” version of the same. 

IV. Rise of Consumer Cultures 

While the issue of consumer capitalism will have already been raised in the 18th century

and the early 19th century, it is only in the later 19th and early-20th century that

consumer capitalism truly flourishes, and so we will treat it head-on in this part of the

course. We will open our discussion with a basic overview of the material transformation

of Europe and America and the changing practices associated with consumer capitalism

(such as retail practices, the rise of the department store, advertising, new credit

opportunities, consumer cooperatives). We will also explore the problems and

opportunities that came with this latest stage of capitalism, and basic debates that were

opened about the nature of society and its members, new conceptions of civilization,

citizenship, and social rights. 

1) General Overview 

Benjamin, The Arcades Project; De Grazia, ed, The Sex of Things: Gender and

Consumption in Historical Perspective; Finn, The Character of Credit: Personal Debt in

English Culture, 1740-1914; Haupt, Konsum und Handel: Europa im 19. und 20.

Jahhundert; Prinz, ed. Der lange Weg in den Überfluss: Anfänge und Entwicklung der

Konsumgesellschaft seit der Vormoderne; Tiersten, Marianne in the Market: Envisioning

Consumer Society in fin-de-siècle France; Williams, Dream Worlds: Mass Consumption

in Late-nineteenth Century France 

2) The Department Store 

Beckert, The Monied Metropolis: New York City and the Consolidation of the American

Bourgeoisie, 1850-1896 ; Crossick and Jaumain, eds, Cathedrals of Consumption: the

European Department Store, 1850-1939; Dreiser, Sister Carrie; Miller, Bon Marché:

Bourgeois Culture and the Department Store, 1869-1920; Nord, Paris Shopkeepers and

the Politics of Resentment; Zola, Ladies Paradise 

3) Consumer Politics: The Birth of Consumer Citizens or Authoritarian 

Martin Daunton and Matthew Hilton, eds, The Politics of Consumption: Material Culture

and Citizenship in Europe and America; Frank, Purchasing Power: Consumer

Organizing, Gender, and the Seattle Labor Movement, 1919-1929; Furlough and

Stritwerda, Consumers against Capitalism?; Glickman, Consumer Society in American

History: A Reader; Glickman, A Living Wage: American workers and the making of

consumer society; Kroen, “A Political History of the Consumer,” Historical Journal,

2004; Trentmann, Free Trade Nation. 

V. European vs. American Capitalist Cultures: Some conclusions 

1) The Marshall Plan Era and the Reinvention of Capitalism 

In the four hundred years we will have covered in this course, the immediate aftermath of

the WWII will be treated as the nadir in Europe’s faith in capitalism. In the rubble

(capitalism, metaphorically, and Europe, literally), post-war Western Europe will be

presented as it was by Marshall Planners, as a kind of tabula rasa on which a modern,

healthy, just, prosperous capitalist civilization could be created. We will study the

economic “miracles” of the countries receiving aid under the Economic Recovery Plan

(ERP), and slowly turn our attention to what I frame as a global conversation on the place

of capitalism, and especially consumer capitalism, in the constitution of a new socially

democratic order, looking at individual nations, and especially at Europe and the

European Union as emblematic of this new order, in direct contrast with the United

States. Here I will use mostly primary sources taken from the information campaigns

produced by the participating governments, the Marshall Planners, and administrators

within the EU (films, brochures, exhibitions) to come back to all of the basic questions

we have been asking all semester.

Sample primary sources: “Robinson Charley”, a seven-part cartoon series by which the

socialist Labour government in Britain explained economic recovery to its population in a

Robinson Crusoe style (1948-1950); “Village Without Words” a Marshall Plan film, set

in Italy, schematically depicting Europe up from the ashes (1949); “Air of Freedom” a

German Marshall Plan film, depicting Berlin in 1950 (after the Berlin airlift) as a

Schaufenster or show window on the West, on capitalism, demonstrating the equation

between civilization and consumer prosperity which was at the heart of the Cold War.

This film features a fair that was held in 1950 celebrating the unified effort to reconstruct

in the countries that would become the European Union; I compare this fair analytically

to the Crystal Palace of 1851 and the other exhibitions we have studied together.

Carter, How German is She? Post-war German Reconstruction and the Consuming

Woman; Cohen, The Consumers’ Republic: The Politics of Mass Consumption in

Postwar America; Ellwood, Rebuilding Europe: Western Europe, America and Postwar

Reconstruction; Erhard, Prosperity through Competition Fourestié, Les Trente Glorieuses

ou la Revolution invisible de 1946 à 1975; Haddow, Pavilions of Plenty: Exhibiting

American Culture Abroad in the 1950s; Wagnleitner, Coca-Colonization and the Cold 

2) Europe through the EU as emblematic of the “civilized” West 

Here we return to the cluster of ideas that we developed in our discussion in the

nineteenth century of technology, industrialization and empire in comparison with the

new definition of “modern” and “civilized” connected to consumer capitalism that

emerged in the context of the Cold War. We will examine the Enlargement process, and

the referendum on the constitution in 2004 to explore how struggles to come up with such

a definition places Europe at the center of contemporary debates about capitalism.

Böröcz and Kovács, ed., Empire’s New Clothes: Unveiling EU Enlargement, Central

Europe Review; Shore, Building Europe: The Cultural Politics of European Integration 

3) The European vs. the American way 

The practice of highly regulated, state-organized, if not controlled, capitalism that was

everywhere the rule in the immediate aftermath of WWII will be contrasted with the post-

New Deal order in the United States, which moved increasingly toward free market

economics, and a vision of neo-liberal capitalism that has been increasingly welcome in

Europe since the 1980s (especially in Thatcher’s England). We will conclude this

seminar by discussing the triumphant victory of capitalism over communism in 1989, and

contemporary debates about capitalism and globalization in a post-Cold War world. Who

are the capitalist heroes and heroines today? What are the spectacles of capitalism that we

could compare to the Great Exhibitions of the 19th century? Have we reached the “End of

History” (as Fukuyama has claimed)? Has America’s “Irresistible Empire” set the

world’s course for the 21st Century (as de Grazia suggests)? Are we entering a new era of

global debate about capitalism?

Berghoff, H. ed. Konsumpolitik: Die Regulierung des privaten Verbrauchs im 20.

Jahrhundert; Cross, An All-Consuming Century; De Grazia, Irresistible Empire:

America’s Advance through Twentieth Century Europe; Dixon, Evangelistes du marche;

Einhorn, Cinderella Goes to Market: Citizenship, Gender and Women’s Movements in

East Central Europe; Fox and Jackson Lears, eds. The culture of consumption: critical

essays in American History, 1880-1980; Fraser and Gerstle, eds., The rise and fall of the

New Deal order, 1930-1980; Fukuyama, “The End of History;” Kennedy, ed Envisioning

Eastern Europe: Post-communist Cultural Studies; Naomi Klein, No space, no choice, no

jobs, no logo: taking aim at the brand bullies; Pells, Richard. Not Like Us: How

Europeans have loved, hated, and transformed American culture since World War II;

Rist, The History of Development: From Western Origins to Global Faith; Strasser,

McGovern, and Judt, eds, Getting and Spending: Europe and American Consumer

Societies in the Twentieth Century.

